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About the e-fivefactor profile

e-fivefactor is based on IPIP Five Factor Model, which is developed by the most well-respected researchers within
personality theory. The Five Factor Model is the most recognized model in the research-based personality
psychology, and is more well-documented than any other personality test on the market.

Connections to Interpersonal Circumplex
The result is shown in a Cirkumplex model based on evolutionary psychology.
The 8 facets overall match the 8 facets of the e-interpersonal report.
The 16 traits are selected from the 30 traits in relation to relevance in the Circumplex.

Note that the 8 facets are not 100% comparable to e-interpersonals 8 facets. There are differences in questions and
scoring - and therefore also differences in the two reports.
Some facets will appear more tough - e-fivefactor also shows the "Dark sides".

Behavior under pressure
This section is based on the e-fivefactor’s personality traits concerning Resilience.
It consists of three parts: Acting outward, acting inward - and impulsive decision making.

Success factors
The success factors are based on research about personality and performance.
The factors focus on: Goal orientation, persistence and selfdiscipline.

Calculating the result
Your scores are computed and presented in terms of average (AVR) and spread (SP)according to an international
norm. This norm is based on an international representative group of adult working men and women.

Presenting the result
Very Low/High: Indicate a score corresponding to only 7% of the norm.
Low and High: Indicate scores corresponding to 24% of the norm.
Average: Indicates a score corresponding to 38% of the norm.

Interpreting the results
The texts are examples of interpretation - and must be read that way.
Descriptions as "Average" or "Significantly" can not translate into good or bad.
Certain scores may be relevant in some contexts and irrelevant in others.

Avoid any over-interpretation
Therefore the report must be provided by a certified consultant, who is trained to interpret the report and to give a
nuanced feedback.
The report should be read as a basis for dialogue - and not as a definitive truth.

Do not overinterpret the results - look for trends.
Always compare any test result with your own perception.
Seek additional feedback - if there is inconsistency.

<<< << < > >> >>>
Very low Low Below Ave. Over Ave. High Very High

7% 24% 19% 19% 24% 7%
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Factor Wheel

4,36197606904957, 4,3375, 4,3375, 4,3375, 8,4000611672421, 5,44243398827629,
5,19782119046489, 5,50390556267501

The Factor Wheel

The theoretical background for the wheel is The Interpersonal Circumplex Model.
The eight subareas in this model are placed in four main areas (the colored areas).

The score in each of the eight subareas is calculated from four personality traits.
The chosen personality traits match the Circumplex models facets.
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Circumplex - Personality traits

The Factor Wheel

The theoretical background for the wheel is The Interpersonal Circumplex Model.
The 8 subareas in this model are placed in four main areas - the colored areas.

16 personality traits from e-fivefactor are incorporated into these 8 subareas.
The 16 traits have correct match in relation to the subareas in the circumplex model.
Each personality trait are complementary in relation to the opposite personality trait.
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Selected Focus Points

Self focus - Ambitions

Personal ambitions gives a picture of a persons drive, will and ability to achieve something.
People with a high score, are ambitious - but they are also willing to disregard others to get
whatever they want.

Degree of ambition
People with a high score, are ambitious, focused and strive for success.

Degree of self-promotion
People with a high score, have tendency to see themselves as better than others.

Degree of tactical approach
People with a high score, take a tactical and instrumental approach to others.

Powerfull - Execution ability

Efficiency of execution gives a picture of a persons ability to execute and achieve their goals.
People with a high score have self confidence and energy - but can also be very dominating.

Degree of self confidence
People with a high score, believe in their own abilities and that they are competent.

Degree of energy
People with a high score have energy, a high activity level and a forceful approach.

Degree of dominance
People with a high score, are dominating, like to stand up front and take control.

ron test    06 / 23

Not for commercial use



Selected Focus Points

Extroversion - Personal energy

Extroversion gives a picture of a person&#39s ability to make contact and build relationships.
People with a high score are extroverted and positive - but can also be too people-oriented.

Degree of optimism
People with a high score, display optimism, look on the bright side and are generally positive.

Degree of consideration
People with a high score, are considerate, open and easy to establish a relationship with.

Degree of sociability
People with a high score, find the company of others inspiring and rewarding.

Innovation - Development Orientation

Development orientation gives a picture of a persons willingness to change and development.
People with a high score are full of ideas, do not feel restricted - but can also be impulsive.

Degree of willingness to change
People with a high score, like to try new things - they seek out variation rather than routine.

Degree of ingenuity and imagination
People with a high score, can "think outside the box", use their imagination and creativity.

Degree of impulsiveness
People with a high score are impulsive - but often find it hard to hold themselves back.
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Selected Focus Points

Focus on others - Collaboration

Collaborative ability gives a picture of a persons willingness to collaborate with others.
People with a high score seek collaboration - but can also be too consensus-seeking.

Degree of helpfulness.
People with a high score, find it rewarding to help and assist others.

Degree of open-mindedness and tolerance.
People with a high score, are open-minded and tolerant toward things that are different.

Degree of willingness towards cooperation.
People with a high score, prefer to cooperate rather than conflict - look for compromise.

Emotionally orientation - Compassion

Considerateness gives a picture of a persons ability to be compassionate.
Those with a high score are people oriented - but can also be moody.

Degree of feelings and sympathy for others.
People with a high score, focus on the human aspect - are empathic.

Degree of emotionality and empathy.
People with a high score, have a good understanding of both own feelings and others.

Degree of confidence in others.
People with a high score, believe that other people have good intentions - are honest.
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Selected Focus Points

Reserved - Reflective

Reflection gives a picture of the level of theoretical and intellectual approach.
People who score high are reflective - but can be over-elaborate and long-winded.

Degree of theoretical approach.
People with a high score, find the theoretical, abstract and complex interesting.

Degree of aesthetic interest.
People with a high score, are interested in aesthetics - art, culture, beauty.

Degree of thoroughness.
People with a high score, are diligent and careful - they think before they act.

Controlled - Meticulousness

Self-discipline gives a picture of a persons ability to structure and complete tasks.
People with a high score are persistant - but can find it hard to change direction or focus.

Degree of self-discipline.
People with a high score, carry out tasks despite them being unpleasant or dont want to do.

Degree of dedication.
People with a high score, observe rules and arrangements - they do what is expected/required.

Degree of ability to be structured.
People with a high score, are well-organized, systematic and detailed planners.
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Success Factors

Goal orientedLow Goal orientation

People who score far to the right:
Have their focus on success, are ambitious, energetic and goal-oriented; set high goals.
They are self-confident, believe in their own abilities and are sure that they can cope with the
problems they face.
Long-sighted and ambitious goals are a key factor in achieving success and results.

People who score far to the left:
Are low on goal setting - they often feel satisfied with what they have and what they are
currently achieving.
Do not think they have what it takes to be successful - therefore often exert limited effort.

PerseveranceLow perseverance

People who score far to the right:
Have high self-discipline - and can remain on task despite discomfort or reluctance.
They do what is expected of them - keep to agreements and are dutiful.
High self-discipline and perseverance are crucial factors for success and results.

People who score far to the left:
Have difficulty in overcoming reluctance to begin, maintain and complete tasks.
They find rules and agreements unnecessary, do not feel obliged to follow them.
Feel only to a limited extent obliged to persevere until the task is resolved.
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Behaviour under pressure

NervousCalm

People who score far to the right:
Are nervous, tense, easily discouraged, resentful and get easily stressed.
They are more nervous, worried, and anxious than others.
They become easily overwhelmed by negative emotions.

People who score far to the left:
Are calm, carefree, do not become discouraged - handle adversity and pressure.
They do not use energy worrying about possible problems.
They are rarely discouraged, despondent or stressed.

AggressiveLow Aggressiveness

People who score far to the right:
Become easily agitated, angry and aggressive.
If something goes against them, they cannot hold back.
They cannot control their temper - if they dont achieve what they want.

People who score far to the left:
Rarely get upset, angry or aggressive.
Ability to hold back - they can control their temper and adapt.
They take others into account and they do not only focus on their own interests.
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Grit - Resilience

High GritLow Grit

Grit / Consciousness: Interest and persistence in achieving long-term goals.
Calculated from the traits: Targeting, self-discipline, dedication, self-confidence.

High ResilienceLow Resilience

Resilience: Ability to deal with adversity - as well as ability to return after defeat.
Resilience is calculated from: Vulnerability, handling of adversity, stress management.

Grit - Resilience

Horizontal axis shows Grit - Vertical axis shows Resilience.
The dot mark shows the combination of scores on Resilience and Grit.
Scoring in the darkest field = high scores on both - midfield = high score on one of two.
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All facets - Sorted by score
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Snail shell - Sorted after score

Snail shell Graph - Facets
The snail shell graph shows the result of the 30 facets - as an overall description.
Remember that the score of each facet are independent of the other.
The distribution of the facets give an impression of the persons overall profile.
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Intro to the five factors

Personality traits — factors and facets
The report reveals five overarching personality traits, or factors.
The factors describe the most fundamental characteristics of personality.
They are referred to as the "Big Five" or the "Five basic pillars of personality".

The factors give a quick overview, at the expense of nuances and details.
To that end, the report also specifies 30 more elaborate personality traits, or facets.
These 30 facets describe more specific characteristics of the personality.

A personality trait — and consequently both factors and facets, are defined as:
The frequency and intensity of continuous patterns of thought, feelings and actions.

Personality traits are expressed in degrees or levels.
Here the report uses the scale: Average, Low/High and Marked
to differentiate your personality traits from those of others.

Calculation of result
Your scores are calculated and compared with the average (AVE) and variation (SD) according to norm. The norm is
based on a representative group of adults, economically active men and women.

Display of result
Very Low/High: Indicates a score on 7% of the norm (over 1.5 SD from AVE).
Low and High: Indicates a score on 24% of the norm (from 0.5 SD to 1.5 SD).
Average: Indicates a score on 38% of the norm (0.5 SD over and under).
Within the average level, the report distinguishes further between: Under and Over.

Interpretation of results
Dont overinterpret the length but focus on: In which area the score are located.
Especially scores in the two outer areas must be interpreted with caution!
The report must be provided by a consultant, who is trained to interpret the report and to give a nuanced feedback in
areas where there may be doubts.
The report should be read as base for dialogue - and not as definitive truth.

The texts are examples of interpretation - and must be read that way.
Descriptions such as "Average" or "Significantly" can not translate into good or bad.
Certain scores may be relevant in some contexts and irrelevant in others.

Be aware ...
The five main factors are based on the largest amount of data, and is most accurate.
The 30 facets is based on fewer data - and must be interpreted with caution.
Remember that texts, examples and the interpretations do not fully cover.
And that we are able to change our personal behaviour in the situation.

Do not overinterpret the results - look for trends.
Always compare any test result with your own perception.
Seek additional feedback - if there is inconsistency.

<<< << < > >> >>>
Very low Low Below Ave. Over Ave. High Very High

7% 24% 19% 19% 24% 7%
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The Five Factors

Resilience

• This factor reflects emotional stability and coping with stressful situations.
• From vulnerable and nervous - to resilient , balanced, and in some cases fearless.
• Vulnerable - Resilient

Extraversion

• This factor reflects interest in the amount and quality of interaction with others.
• From reserved and possibly dismissive - to outgoing, optimistic and energetic.
• Reserved - extrovert

Openness

• This factor reflects the degree of openness to new concepts, theories and ideas
• From concrete and practical, to abstract, imaginative and theoretically oriented.
• Conventional - Innovative

Agreeableness

• This factor reflects the degree of helpfulness, trust and tolerance towards other people.
• From self-promoting, tactical and suspicious - to sincere, helpful and trusting others.
• Selfish - Friendly

Conscientiousness

• This factor reflects the degree of self-confidence, self-discipline and conscientiousness.
• From unstructured, irresponsible and unambitious - to conscientious and ambitious.
• Irresponsible - Conscientious
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Resilience

Resilience

Resilience

This factor reflects the degree of emotional stability and ability to handle pressure.
From the vulnerable, disheartened and anxious - to resilient and in some cases, fearless.

People with a score far to the right
People who score far to the right are calm, well balanced and will rarely experience negative
mood swings, for example feelings of discouragement, guilt, anxiety or anger. If this does
occur, it will be to a lesser degree and the person will quickly recover their mental balance.
They are generally able to handle heavy workloads, pressure and stressful situations. They
are not worried about challenges, and will let you know if their limits are overstepped.
Note that a very high score/high degree of fearlessness may result in reckless decisions.
Robustness is an advantage in environments with a high degree of pressure and stress.

People with a score that is far to the left
People who score far to the left often experience big mood swings and are easily thrown off
balance by heavy workloads, pressure and stressful situations.
They are often tense, prone to nervousness and can easily become disheartened.
Many vulnerable people have a sensible strategy for handling it. For example, shying away
from situations with high pressure and sticking to what they know rather than the unfamiliar.
Vulnerability can be an advantage in development environments, and in environments where
there is focus on feelings.
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Extraversion

Extraversion

Extraversion

This factor reflects the level of interest in the amount of quality of interaction with others.
From the reserved, curt and downright dismissive - to the extroverted, energetic and
optimistic.

People with a score far to the right
People who score far to the right are sociable, energetic and optimistic.
They show a great deal of interest in being together with others – and in being "visible".
Their desire to be social with other people might be more for their own sake than for the other.
They are positive by nature – tend to look brightly towards the future.
They are not afraid of challenges and excitement, and can have a tendency to throw
themselves a little thoughtlessly at new, and exciting things.
Extroversion is a strength in environments with a high degree of interaction with others.

People with a score far to the left
People who score far to the left are introverted, quiet and private.
They prefer to spend most of their time by themselves rather than in the company of others.
They are more reserved, can appear unapproachable and react coolly to attempts at contact;
not because they mean to hurt other, but because they have low interest in relations.
Introversion is a strength in environments where social interaction not is important.
Introversion can be an advantage in cases of specialised, technical work.
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Openness

Openness

Openness

This factor reflects a persons openness to new and innovative ideas and impressions.
From the specific, pragmatic and practice-oriented type - to the abstract, imaginative and
innovative, as well as the theoretical and intellectually oriented.

People with a score far to the right
People who score far to the right are experimenters, thoughtful and enjoy change.
They have an open mind towards their own approach at impressions and ideas, and they
prefer to work with abstract or creative processes, simply because the familiar is too boring.
They are extremely imaginative and use this to visualize and create new perspectives. They
are intellectually oriented and open and receptive to new viewpoints, but may find it difficult to
limit themselves or to bring their many ideas to life.
Innovation is an advantage in environments that require a high degree of abstraction and
abitity to think "outside the box".

People with a score far to the left
People who score far to the left work based on the tangible and the familiar.
They prefer to stick to what they have always considered to be the correct approach.
They redevelop by refining and honing aspects of an existing practice or by taking specific
ideas as their starting point.
They contribute with a pragmatic and specific approach to things rather than "reinventing the
wheel". They can have a closed mind and be dismissive of new suggestions or perspectives.
A concrete approach is an advantage in pragmatic environments.
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Agreeableness

Agreeableness

Agreeableness

This factor reflects the degree of helpfulness, trust and tolerance in relation to other people.
From the self-promoting, tactical and suspicious - to the sincere, helpful and trusting of others.

People with a score far to the right
People who score far to the right are helpful, trusting and tolerant towards others.
They rarely show signs on irritation or frustration - and are pleasant to work with. They do not
push others out of the way or present themselves as assertive towards other people.
They have a broad human focus, with a good understanding of relationships and cooperation.
They can however be so people-oriented that they come across as cautious or passive.
Agreeableness is an advantage in environments that require consensus and social stability.

People with a score far to the left
People who score far to the left want to put themselves in position and take control.
They are not afraid of elbowing their way into a more advantageous position. They move
determinedly towards fulfilling their own needs. They say what they mean, and are direct.
They do not hide their talents, and are self-promoting. They may resort to using others to
achieve their own goals, or even to stepping on them to reach their objective. Some have a
tendency to creating conflicts or being economical with the truth – the end justifies the means.
Selfishness can be an advantage in highly competitive and threatening environments.
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Conscientiousness

Conscientiousness

Conscientiousness

This factor reflects the degree of self confidence, self discipline and conscientiousness.
From unstructured, irresponsible and unambitious - to dedicated, persistent and with focus on
achieving long-term goals.

People with a score far to the right
People who score far to the right have self discipline and big ambitions.
They are persistent and work hard. Their diligence means they are often both competent and
have ambitious goals. They demand a lot of both themselves and others and will not tolerate
carelessness, messy or disordered work. Their sense of responsibility and conscientiousness
can take over to a degree where it starts to affect both themselves and others. They can
become so detail-oriented and thorough that they can find it hard to tolerate changes being
made to plans and methods.
Conscientiousness is a strength when a targeted, structured effort is required.

People with a score far to the right
People who score far to the left have less focus on long-term goals and greater focus on their
immediate needs- they have low impulse control.
They feel their needs very strongly and have a tendency to seek satisfaction from them.
They feel their impulses and find it hard to say "no".They let themselves be distracted and
become unfocused if they find a task too difficult or boring.
Lower self control may be an advantage in environments without need for structure, or
environments where measurable results do not need to be generated.
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Development Plan

The e-fivefactor profile
The profile provides a picture of your personal characteristics in 30 areas.
We can all move, but it requires effort, determination, targeted focus, commitment and training.
Research shows that it pays to build on your strengths
- Even when you will strengthen your weaker areas.

Find the facets where you scored highest, further characterized by:
- A sense of ownership and authenticity - being in the &#39flow&#39 when you use them
- It gives you energy, enthusiasm, joy and enthusiasm when you use them
- An experience of personal development and inspiration when used

Build on your strengths
Use your strengths every day in the main areas of your life - professionally as private. Then you
can achieve: Better results, performance - and greater job satisfaction.
Find inspiration in your strengths, when you want to develop your weaker sides.

My strengths now Strengths I will preserve

How I use them
well today

How I can use
them more in

the future

Behaviour I would like to develop Behaviour I would like to avoid
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Copyright

Other Profile and Analysis Tools

e-stimate international offers other profile tools targeted at different areas.
Below, you will find a short presentation - find more at www.e-stimate.com
or contact us at: info@e-stimate.com
e-interpersonal
The e-interpersonal shows four personal drivers - and eight personality facets.
The profile is based on the international respected "Interpersonal Circumplex Model".
Adapted to Business culture and based on a business norm group.

e-asy360
A flexible tool tailored to a 360 degree feedback - to performance development.
Quick and easy to use - comprehensive and comprehensible report

e-nalyzer
A flexible survey tool for employee and customer satisfaction.
Quick and easy to use - comprehensive and comprehensible report

Copyright

The content of this report is copyright protected.
e-stimate owns all copyright rights to the e-interpersonal.
It is not permitted to reproduce the material for commercial use.
Use of the information in the report requires written approval.
This publication may not be reproduced or used in any form or by any means, electronically or mechanically, including
photocopy or by any other information storage system, or by any other means, without permission in writing from the
publisher.

Responsibility

e-stimate assumes no liability for the use of the report&#39s contents.
Responsibility for the use of the behaviour profile and its reports rests solely with the users.
e-stimate aps disclaims any responsibility for what the content and its outputs are used for.

The report is not an authoritative source.
Interpretations, texts, etc. cannot be treated as professional advice.
The contents of the report should be regarded as general information.
e-stimate cannot be held liable for damage or loss directly
or indirectly incurred on the basis of the information provided in the report.
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